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Welcome! 

The board of the Nordic Travel Retail Group (NTRG) works in the interest of the Nordic and Baltic Travel 

Retail Industry and close to 60 member companies across borders, categories, supply channels, operator 

channels, types of landlords etc.  

As an industry organisation, we work for facilitating and supporting a Nordic & Baltic Travel Retail 

community and a well-established business environment. Attracting members is an important part of this 

and on behalf of the board, I want to thank all members for their support. 

The Annual General Meeting in 2018 took place in Oslo 8 March, which means that this report covers a year 

of work and activities – but a single day. 

A main priority of the board is to focus on how to navigate themes and issues among stakeholders related 

to the travel retail industry. Further, it is important to share industry relevant information with members 

and stimulate members’ common interest in supporting the industry.  

The European Travel Retail Confederation (ETRC) – of which NTRG is a member - is taking the lead 

regarding activities relating to any regulation on a European level. The Nordic Travel Retail Group supports 

and works on a regional level when necessary, when appropriate and when requested.  

Through the year, the NTRG Chairperson Eva Rehnström, has participated in the ETRC Supervisory Board 

meetings as well as supporting different activities. At the same time, NTRG keeps on inviting the ETRC to 

inform us on the ongoing work but not least to pass on important information, which is vital to our daily 

business. The yearly ETRC Business Forum on the last Thursday of January is also well-introduced to the 

NTRG-members. In 2019, the ETRC Business Forum attracted yet a record high attendance including a good 

handful of NTRG members – this year in Amsterdam. 

 

The Nordic Travel Retail Group gives critical information about issues and themes a high priority. Our best 

communication channels to our members are the website, the weekly newsletter Tuesday Update, 

members’ meetings and our yearly seminar. 

 

The yearly seminar and the members’ meetings are top priorities to the board. We work hard for attracting 

prominent level speakers and informative presentations from within the industry as well as from outside 

the industry – business relevant or inspirational. 

 

Thank you for your feedback, input and comments at the events. This is important to the board when 

developing themes, improving events and in other ways working to upgrade your experiences. Please 

continue to share your feedback and ideas with the NTRG board. 



 

 

The yearly Nordic Travel Retail Seminar is a key event for the people in the Nordic and Baltic region, and we 

have recorded several spectacular moments through the years. In Copenhagen 2018, we e.g. took off into 

space with CEO of Spaceport Sweden, Karin Nilsdotter – almost counting magical 150 attendees. 

 

It is important to the board to keep the number of participants at the NTRG-events on a high level. At the 

November meeting in Stockholm, 75 attendees from member companies attended and cemented this 

yearly event to be a priority for our members.  

 

Realising a speaker line-up is always challenging, so thank you to every speaker who has contributed and to 

every board member who has been part of organising. A generous approach among members, industry 

stakeholders and external partners is fundamental to successful events. Thank you for the 2018-insights 

and inspiration from:  

• ETRC 

• Itch Norway 

• Fo°tprint 

• Moodie Davitt Report 

• Mondelez World Travel Retail 

• William Grant & Sons 

• Lumene 

• Google 

• Gain & Co 

• Jesper Bergstrøm 

• Rituals Cosmetics 

• Finnair 

• Per Holknekt 

 

The objective of the board still is to maintain the quality of the NTRG-events regarding: 

- Actual, relevant and important themes 

- Interesting speakers and professional presentations 

- Convenient, spectacular and central venues – including being hosted at relevant member 

companies 

- Finally, we strive for creating good network opportunities. The way we meet and work together in 

the Nordic and Baltic Region is really something that we must remember to appreciate. 

 

Workshop in September in Copenhagen 

In September 2018, NTRG Hosted a workshop together with Duty Free World Council in Copenhagen. The 

workshop was organized because of renewed activity to ban or further restrict sales of duty-free tobacco 

under the WHO Protocol to eliminate the illicit trade in tobacco products (ITP). 

 

The workshop was headed by Keith Spinks, ETRC Secretary General, who provided useful information on 

the subject to understand what the regional challenges are, and what action is in the interest of our 

industry. The workshop was attended by 24 people who all were dedicated to take local action. 

 



 

Following the workshop, the board has concluded that this format is 

suitable to other issues and topics concerning our industry, and NTRG should be – if needed – ready to 

establish a workshop with short notice again. 

 

 

Main agendas 

The main agendas for the industry during the last year have been: 

o Brexit. Opportunities and challenges regarding the return of UK duty-free. 

o Consumer Information, labelling 

o Maritime Security 

o Ban or further restrict of sales of duty-free tobacco under the WHO Protocol 

 

The ETRC is leading the work on these agendas on a European level, and NTRG are supporting when 

necessary and appropriate – on a local and regional level. 

 

We strongly appreciate and support the work by the ETRC, and we are pleased that ETRC at the same time 

supports us.  

 

 

Board  

2018 has been providing good working conditions for the board throughout the year. Enjoying the pleasure 

of being the chairperson, I would like to thank all board members and alternates for your support, efforts 

and demanding work. Thank you for a fruitful and joyful working environment! Thank you for an on-going 

commitment and contribution to protect, promote and facilitate the Nordic & Baltic Region’s duty-free and 

travel retail industry.  

Board members, of which we are seven, and alternates, of which we are two, all contribute to NTRG. Most 

of the activities in the board are carried out by working committees of 2-4 people. This means that besides 

an average of ten board meetings annually, we meet and work in the working groups when issues and 

activities are to be discussed and events like this AGM and Members’ Meeting is to be planned. 

During the last year, the board has had eleven ordinary board meetings – around a table and most often via 

a conference call – and numerous working group meetings.  

All current board members and alternates are interested in continuing working for the benefit of our 

industry. We talk about our work in the board on a regular basis with people who would like to know more 

and who have thoughts around contributing to the board. Please keep on approaching us. We warmly 

welcome any interest, and we want to be open to all candidates. 

In the interest of our Nordic and Baltic industry, there is a general opinion in the current board, that a 

future board, first of all, should have members with interest and dedication. Further, a diversity regarding 

competencies, nationalities, categories and a mix of suppliers and operators is considered to be important. 

The member situation 

The Nordic Travel Retail Group – as of today – has exactly 60 members.  New members have been added to 

the list within the last year, and we would like to extend a warm welcome to: 



 

o Thule Group 
o Nordic Beverage Company 
o Rituals Cosmetics 

 

The Economy  

As you will see, we deliver 2018 accounts that holds a positive result though a negative result was 

budgeted.  

Comments to the result of the year: 

The costs of the members’ meetings are larger than budgeted. This is due to a high number of attendees at 

our events and not least because of the workshop in September, which was not included in the 2018-

budget. 

The cost of the yearly Nordic Travel Retail Seminar was around 35,000 Euro less than budgeted. This result 

is a combination of lower costs for venue as well as speakers. 

The budget, 20,000 EUR, for a trend survey was not activated. It is the aim of the board to conduct a 

market or trend survey in 2019. 

Next year’s budget holds a deficit due to the activities that are budgeted for 2019. We might be able to 

execute the events at lower costs, but it is important that we have budget to buy in quality regarding 

venues, speakers and eventual external assistance.  

The board has on-going discussions of possible activities, which create value and are useful to our 

members, and we are very open to your suggestions when we meet or by e-mail to the secretariat. 

Thank you 

I would like to thank all members for your support of our work and your continuous interest in participating 

in our events and activities. It urges us to work hard. 

I would also like to emphasise our corporation with the ETRC, which is essential to our work on behalf of 

the travel retail industry in the Nordic and Baltic Region.  

Executing activities serving the interest of the travel retail industry in our region is very much dependent on 

corporation and coordination between a broad range of parties. It is a pleasure to interact with so many 

people working in and related to our industry, and I have great confidence in the future work for the 

support of our Nordic Travel Retail industry. 

Thank you! 

Copenhagen, 7 March 2019 

 

 

Eva Rehnström, Chairperson 

NORDIC TRAVEL RETAIL GROUP 


